Goal Funnel Before Optimisation 9 Jun 2007 - 30 Jun 2007

The funnel shows the path that a purchaser takes through the web site in order to make a purchase. At each stage of the
funnel it is possible to see the number of users abandoning the funnel at that point,and the number of users entering it.

The objective is to maximise progression to the next stage at every stage of the sales funnel. This involves identifying any
areas where funnel abandonment is higher than it ought to be, to identify reasons why and to remove those reasons.
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Goal Funnel after optimisation by AdStorm 15 Jul 2007 - 10 Aug 2007

—~AAMANM

l'e August 2007

l16 July 2007 l23 July 2007 130 July 2007

Buy Something

3,986
(entrance) 3,975
/root/ 4
/information.php?info_id=8 2
/products_new.php 1
/information.php?info_id=2 1

There is more traffic in the first place. The client is
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Finally, we identified that too many Checkout Payment
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