
Goal Funnel Before Optimisation 9 Jun 2007 - 30 Jun 2007

11 June 2007 18 June 2007 25 June 2007 2 July 2007

Buy Something

161
(entrance) 161

Categories and Index
161

56 (35%)
proceeded to Product Info

105
(exit) 100
/specials.php 2
/advanced_search_result.php 1
/advanced_search_result.php 1
/information.php?info_id=2 1

0

Product Info
56

49
(exit) 47
/specials.php 1
/products_new.php 1

0

Popup Image
7

7 (100%)
proceeded to Shopping Cart

0

0

Shopping Cart
7

3 (43%)
proceeded to Log In Page

4
(exit) 4

1

The funnel shows the path that a purchaser takes through the web site in order to make a purchase.  At each stage of the 
funnel it is possible to see the number of users abandoning the funnel at that point, and the number of users entering it. 
  
The objective is to maximise progression to the next stage at every stage of the sales funnel.  This involves identifying any 
areas where funnel abandonment is higher than it ought to be, to identify reasons why and to remove those reasons. 

Funnel abandonment too high 

Funnel abandonment too high 

Google Analytics ConsultancyAdStormTM Tel: 08456 444567



0

Log In Page
3

3 (100%)
proceeded to Create Account

0

0

Create Account
3

3 (100%)
proceeded to Checkout Shipping

0

0

Checkout Shipping
3

3 (100%)
proceeded to Checkout Payment

0

0

Checkout Payment
3

0 (0%)
proceeded to Buy Something

3
(exit) 2
/logoff.php 1

Buy Something

2

Funnel abandonment too high 
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Goal Funnell after optimisation by AdStorm 15 Jul 2007 - 10 Aug 2007

16 July 2007 23 July 2007 30 July 2007 6 August 2007

Buy Something

3,986
(entrance) 3,975
/root/ 4
/information.php?info_id=8 2
/products_new.php 1
/information.php?info_id=2 1

Categories and Index
3,986

1,510 (38%)
proceeded to Product Info

2,476
(exit) 2,371
/information.php?info_id=4 11
/specials.php 8
/products_new.php 7
/contact_us.php 3

103
(entrance) 92
/information.php?info_id=4 2
/root/ 2
/advanced_search_result.php 1
/advanced_search_result.php 1

Product Info
1,613

279 (17%)
proceeded to Popup Image

1,334
(exit) 1,267
/information.php?info_id=4 16
/products_new.php 13
/specials.php 11
/information.php?info_id=2 9

0

Popup Image
279

279 (100%)
proceeded to Shopping Cart

0

6
(entrance) 6

Shopping Cart
285

176 (62%)
proceeded to Log In Page

109
(exit) 99
/information.php?info_id=2 5
/specials.php 3
/products_new.php 1
/information.php?info_id=6&< 1

1

Next, by a) cutting out broad keywords and 
focusing their advertising on keywords that 
were more relevant to the products they 
sold, and b) making their adverts more 
explicit, including product details and 
pricing – we ensured that users clicking on 
their ads had the maximum possible 
chance of converting to sales.  On the 
website this translates into a higher 
proportion of visitors actually arriving at 
the site placing products into their 
shopping cart. 

There is more traffic in the first place.  The client is 
getting more clicks for their money.  Also, because 
the project now has a positive return on investment 
they can now justify increasing their advertising 
budget in order to generate more traffic. 
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7
(entrance) 7

Log In Page
183

117 (64%)
proceeded to Create Account

66
(exit) 45
/account.php 9
/logoff.php 5
/specials.php 2
/contact_us.php?osCsid=727 1

0

Create Account
117

105 (90%)
proceeded to Checkout Shipping

12
(exit) 10
/logoff.php 1
/faq.php?osCsid=48146c3bd6 1

0

Checkout Shipping
105

99 (94%)
proceeded to Checkout Payment

6
(exit) 5
/logoff.php 1

0

Checkout Payment
99

79 (80%)
proceeded to Buy Something

20
(exit) 19
/checkout_confirmation.php 1

Buy Something

2

Finally, we identified that too many 
customers were abandoning the 
sales funnel at the checkout and 
shipping stage.  An analysis of the 
web site drew us to the conclusion 
that communication with the 
customer could be made clearer 
during the login and payment 
process and that the cost of postage 
was also an issue.  After addressing 
these, funnel continuation at this 
stage rose from 0% to 75%. 
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